




• 4.4 million Australians live with a disability

= 1 in 5 people

= 280 attendees at the Steadfast Convention

• Disability discrimination accounts for the 

highest number of complaints across the board 

to the Australian Human Rights Commission 

• 1 in 3 people with a disability report that their 

customer needs are often unmet

• 62% of SME’s have not done anything in the past 

12 months to make it easier for customers with a

disability. For almost half of these, there is a 

perception of not being asked to.





Compass’ balance of BIG ideas, sound business practices, social responsibility and creative energy 

have seen it reaching new horizons in the disability field. Focused on the ability of the individual and 

driven by the principle of lifelong learning, Compass has quickly become a leading provider in post-

school services in Queensland. 

In many ways Compass has rewritten the rule book for what a charity can achieve. Currently our 80+ 

staff support more than160 trainees (people with disabilities) via 6 campuses from Caboolture to 

Gympie. Compass has established numerous social enterprises including a fully functional farm, 

multiple cafes, retail outlets, art spaces, gourmet kitchens, an Assistance Dogs Program and much 

more - all aimed at empowering young people to live their best lives.

Leading from a best practice, asset-based model, Compass has clearly demonstrated that a 

pathway of ongoing development, education, skills-based training and vocational opportunities via 

diverse social enterprise structures makes a significant and measurable difference. To quantify this, 

in 2015, Compass was one of three Queensland organisations included in a Social Return on 

Investment (SROI) Study conducted by the peak body – National Disability Services. This study 

identified that for every dollar invested in Compass Learning and Development activities, the SROI 

was $10.31.

In 2024 we want to do even more and have a BIG idea that has the potential to create systemic 

change one person, organisation and community at a time. 

We invite you to join us on the journey…







We will create a gallery-inspired booth 

that shows what is possible….

Featuring a range of works across 

multiple mediums created by Compass 

Trainees. The pieces will both tell an 

important story about the lives of people 

living with a disability and the barriers 

they face, as well as providing a platform 

to showcase the talents, stories, hopes 

and aspirations of the trainees. 

Every attendee will learn, engage and 

connect with the individuals through their 

art, through conversation and through 

information provided that, not only 

educates, but inspires action and 

inclusion. 

“



1. Buy a ticket to win – available in different quantities and 

every entry will receive a hand-designed bookmark on the 

day.

2. Bonus entries – answer our 5-question quiz correctly and 

receive 5 bonus entries (the quiz will be based on the art 

pieces in the booth).

3. Tickets will also be available on the Steadfast app, with all 

entries eligible for a bookmark at the booth and the quiz will 

activate through the app after purchase.









* The current record of 515 people was achieved on December 3rd, 2022, in 

Mexico where all 515 people attended a cinema for a disability awareness 

lesson and the cinema was accessible for all persons.



We will develop an action-orientated opportunity that 

engages whole organisations and individuals alike to 

choose to enact inclusion in visible tangible ways, 

providing a path to increased equity, visibility and 

understanding for those living with a disability.

We believe that the 2024 Steadfast Convention 

provides a potent springboard and opportunity to lead 

the way. We would like to work with the Steadfast team 

to present a Guinness World Record-breaking, fun, 

interesting and practical disability awareness lesson!

There are some specific guidelines we need to meet to 

obtain the record and so we would partner with your team to 

create a before-the-event event offering attendees the 

chance to attend “The World’s Largest Disability and 

Inclusion Lesson Ever.” It will run for 35 minutes and be 

optional for the attendees. If we surpass 515 attendees, we 

will break the world record before the main event…. Just 

imagine the party then! 

All attendees will also receive an Innovative Guide to 

Inclusion for the Modern Workplace that provides education 

and training on what it looks like to be inclusive for: 

Workplaces, Individuals and Communities.



➢ Decreased Discrimination
• In 2022, 264,000 surveyed individuals living with a disability, reported the top 

source of their discrimination was their workplace (employer or colleague) at 

42%, followed by a person providing goods or services at 32%.

➢ Increased Representation 
• Achieving the world record is just the first step. This achievement will 

provide Compass with a National platform to start a new conversation. We 

will continue to offer the Inclusion Module to all Australian Business Owners, 

Community Leaders and General Population; further aligning to the 

outcome goals of  the Australia Disability Strategy 2021 – 2031. 

➢ Decreased  Social Isolation 
• In 2022 44% of individuals living with a disability avoided a situation 

because of their disability and previous discrimination. 



– this is the impact that Compass, our programs, 

services and partnerships have on the community members that directly 

participate in them. This includes our Trainees, their families and carers, our 

staff and the broader stakeholders we directly engage with (corporate 

partners, donors etc).

- this is the impact that Compass, along 

with many other organisations, individuals and systems, working towards a 

common goal, can collectively have on a community and/or society at large.







www.barnslanefarm.com.au

http://www.barneslanefarm.com.au/


➢ As the Convention Partner, Compass will provide meaning on a personal 

and professional level for all attendees; ensuring that your delegates 

leave with actionable pathways to elevate their client experience and 

diversify their workplaces to be an employer and service provider of 

choice

➢ The Steadfast Group will have access to develop and use both the 

Compass Institute and Guinness World Record title in any marketing or 

branding that supports their goals and strategy in 2024

➢ All Compass Institute pre & post promotion for the Guinness World 

Record will include reference to the Steadfast Convention and visual 

representation through logo placement. This will include:

• National Print

• National TV

• Paid Online

• Social Media – paid and organic

• Radio

• In-person events across SEQ

➢ You will be recognised as the supporting partner of an online portal that 

we will use to continue to deliver the Disability Awareness lesson 

Nationally as we reach to engage with 5000 people through this lesson 

and subsequent module download in 2024



2024 is the time for the Disabled Community to be seen. 

As more Australians use their voice, we are seeing increased campaigns and 
initiatives that will work together to move the attitudes, understanding and actions 
of our community to be inclusive.  The Shift 20 initiative from Australian of The Year 
Dylan Alcott is another powerful move for the disability community and has been 
championed and welcomed by Australia’s largest brands 

“Shift 20 Initiative is a coalition of the nation’s top brands working towards 
increased representation, inclusion and accessibility in marketing and 
communications. We believe that together, our industry can help shift the 
perception of what disability is and what it can be – creating a more inclusive 
Australia, for everyone. ”

We believe that the 2024 Steadfast Convention can be another important piece of 
the puzzle with exponential opportunity to create change one person at a time. 
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